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Why is your brand voice so
important?

Your copy
Your design
Your offers
Your marketing strategy
Aligned messaging across your brand
Clarity with your ICA

Your business is a she-wolf of badassery winning Grammies and
smashing the patriarchy, while it whips its hair back and forth and
shows the world who’s boss. Okay, basically, your business is
BEYONCE.

But who knows about it?

Is your brand voice telling the story you want it to? Is it authentic?

Defining your authentic brand voice doesn’t have to be a HUGE
project. And it can be tons of fun.

Just by asking a few simple questions and exploring yourself a bit,
you’ll be on your way to creating an authentic brand voice. 

When you have a clear brand voice, you have the beginnings of
everything:
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Mmmmkay, what else
does it do?

It inspires.

It empowers.
It shows your ideal client who they can be when they put their mind
to it (and when they work with you, obvs). Your brand voice is
empowering and uplifting. It makes people feel like they can be
anything and do anything. 

It gives people the tools they need to be their own kind of Beyonce.
And that is pretty rad, right? Because, really, who run the world?
You.

But are you talking to the
right people?
And are you talking with the brand voice you want to be talking
with?

Your brand voice helps your audience know exactly who you are,
what you do, and how you can help them. This is where
authenticity is so important.

Sure, your products and services are the things that they will
actually use and implement to make their lives the bomb dot com.
But how do you get them to buy those services and products? 

You gotta get them to engage with you. You gotta get them to see
your copy, content, design, logo and go, “Oh, hell, yes. I need this
in my life.” 
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It speaks to people inside their souls. Or hearts. Or spleens.
Whichever you prefer. If it’s authentic.

Your authentic brand voice introduces you to your ideal client.
They’re waiting for you. They need you. But you’ve got to cut
through the noise and get into their brains.

A clear, authentic, unique brand voice will do that every time.
People will feel a connection to you. They’ll feel seen and heard
when they read your social posts, or stumble on your lead magnet,
or read your blog, or spot your Facebook ad. And that is gold.
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That's What Your
Authentic Brand Voice

Does

You want your brand voice to get the $$$$ flowing like Beyonce’s
mane at the Superbowl – yeah, this is huge.

Let’s not deny it. We want to make the big bucks. Your brand voice
is the foundation of that. Make people fall in love with you, and
they’ll buy from you every time.

 



If you're new to this...it's all good, boo. I gotchoo.

If you're not new to this...welcome to branding with a bit of
irreverence and fun thrown into the mix.

Your brand voice should be a combination of who you are as a
person, already, and the kind of message you want to send out to
your ideal client.

It’s a glorious concoction of what already exists within you, and
how you actively choose to be seen by the people who need your
amazingness.

It’s like being in a new relationship, right? But in your 30s. So, yup.
You’re putting your best foot forward, and being the best you that
you can possibly be, but you’re also being deeply authentic,
because there are some things you just won’t waver on. Past
relationships have taught you better.

You're not Crazy in Love, Bey. You're Lemonade, Bey.

It's playtime...
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You’re a vegan who loves classic old school dramas, so
you absolutely won’t touch meat on date number 2, but
you’re willing to explore the idea of going to see the 145th
installment of the Fast and the Furious.

Or, you're anti-tobacco and you don’t love rugby, so you’re
totally never ever going to date a smoker but you will go
and hang out at his friend’s place and watch the game on
Saturday (and maybe even scream and swear a bit at the
ref if the opportunity arises).

Do that with your business, and let’s see what kind of
magic you can create.

For example:

It's playtime cont...
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Answer the following questions in a TON of different ways.
 

 Write. Draw. Journal. Use your own voice. Speak the answers
out and record your voice with your phone.

 
Have your partner ask you the questions, answer them, and

see if they agree.
 

Make it a conversation
 

Write down the gems
 

That be the beginnings of your brand voice. Entirely you.
Entirely unique.

 

Are you ready?
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With that in mind...



Let's go!

You've just had a long chat with someone who's asked for your
advice. How do you want them to feel?

What do people typically come to you for advice about?
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When you're at your most comfortable, with a friend or partner,
what is your vibe? How do you behave?

 What music gets you feeling PUMPED?
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Which talk show host or celebrity can you not get enough of?
Why? What do they talk about? How do they talk about it?

 

What kind of slang do you use?
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If your brand was a person, what clothes would it wear?



If your brand had a night on the town, where would it go? A swish
restaurant on a rooftop in London? A beach party? A nightclub in
New York? A quiet cozy dinner with its closest friends?
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How are you showing up as part of your brand? Are you speaking
with your own authentic voice?

What are absolutely not willing to compromise on?
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Now you're in



So, now what?

HELLO REAL: 86% of consumers say that authenticity is a
key factor when deciding what brands they like and support

THE TRUST FACTOR: 81% of consumers say that they
need to be able to trust the brand in order to buy from them

Look at all the juiciness you've created! Look at how engaging it
is. How REAL it is.

Is your brand voice doing that?

What if your marketing collateral did all the work it was
supposed to do and attracted exactly the type of client you want
to serve? We’re talking leads that WANT what you have to offer,
and WANT to pay you for it.

Your brand voice is your IT factor.
It tells your business’s story…

So instead of creating design and copy that speaks to everyone
(and no one), it speaks to ONE person…and makes them twerk
their way over to your website so that they can find out more
about you and why you make them feel so damn good.

Take a look at what’s possible when you have a clear brand
voice that targets your ideal client:
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https://stackla.com/resources/reports/the-consumer-content-report-influence-in-the-digital-age/
https://www.edelman.com/sites/g/files/aatuss191/files/2019-07/2019_edelman_trust_barometer_special_report_in_brands_we_trust.pdf
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YES, COLOUR IS PART OF YOUR BRAND VOICE: Choosing
brand colours wisely can impact how people perceive your
brand. In fact, using a signature colour can increase brand
recognition by 80%

PEOPLE ARE SOOOO JUDGEMENTAL: It takes about 50
milliseconds (0.05 seconds) for people to form an opinion about
your website

CONSISTENCY IS KWEEN: In fact, consistent presentation of
a brand has seen to increase revenue by 33% 

GET NAKED: 66% of consumers think transparency is one of
the most attractive qualities of a brand

ON THE FENCE? Most consumers want brands to take a stand
on social or political issues. As a matter of fact, two-thirds (64%)
of consumers around the world say that they would buy from a
brand or boycott it solely because of its position on a social or
political issue 

THOSE $$$ AGAIN: 77% of consumers buy from brands who
share the same values as they do

DOWN WITH THE INFLUENCERS (BYE, FELICIA) 79% of
people say that user-generated content highly impacts their
purchasing decisions

https://www.rebootonline.com/blog/what-importance-colour-brand-recognition/
https://www.8ways.ch/en/digital-news/visual-design-why-first-impressions-matter
https://www.lucidpress.com/pages/resources/report/the-impact-of-brand-consistency
https://www.accenture.com/t20181205t121039z__w__/us-en/_acnmedia/thought-leadership-assets/pdf/accenture-competitiveagility-gcpr-pov.pdf#zoom=50
https://www.pwc.com/us/en/advisory-services/publications/consumer-intelligence-series/pwc-consumer-intelligence-series-customer-experience.pdf
https://www.vivendi.com/wp-content/uploads/2019/02/Meaningful-Brands-PR.pdf
https://stackla.com/wp-content/uploads/2019/02/Data-Report-2019-FINAL-FINAL.pdf


Okay, Stinky-Bum. All this delicous info you've come up
with? Give it to your copywriter. Give it to your designer.
Give it to your marketing strategist. This shizz is GOLD.
Let it rake in the dough.

But ALSO...I would be totally titillated and jazzed to the
NINES if you booked a free discovery call with moi, so
that we can assess what you need, and your first steps
towards smashing your authentic brand voice. (No,
really, it would make my day)

Are you in, motherfather?! Book a discovery call here!

And then, go out and be the BEST effing you that you
can be.
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Keep exploring...

https://calendly.com/thestoryteamjhb/30min

